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Abstract — This study is to examine the perception of 

entrepreneurship among women through e-business in rural 

area. It has become a phenomenon that has gained a lot of 

attention and has the potential to provide economic 

opportunities that can help in generating lucrative income. 

However, the percentage rate of women participation in 

economic development is still low. These problems are linked 

to gender issues that are hard to eradicate from the local 

community's thinking. Women are also seen as less 

interested in conventional entrepreneurship as it imposed a 

high risk and require their high commitment. To solve this 

problem, women began to respond positively to e-business. 

Among the objectives of the study are to identify the level of 

understanding, prospects and issues and e-business 

challenges and identify the implications of e-business in 

influencing the people’s live. In order to meet the 

predetermined objective requirements, this study uses a 

quantitative approach, a questionnaire to collect data from 

150 rural women. The results show that e-business has a 

positive implication in influencing the lifestyle of the women 

community that saves the consumer's time; but also has a 

negative implication of reducing social interaction among 

society. Hence, the e-business field should always be 

addressed, developed and tailored to help the increase of the 

participation of women in entrepreneurship in the rural 

area. 
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1. Introduction 

 

E-business has become a phenomenon among 

entrepreneurs, especially women. There are various 

applications that can be accessed through the internet that 

can make a business grow more globally and efficiently. 

In this case, women are more likely to engage in this 

category of business. In the context of the participation 

community, it is generally a national agenda and is a key 

indicator in determining the success or failure of an 

organized activity. This is because for most of the 

activities conducted, the role and participation of its 

community members is very limited. In this context, 

community members are more likely to act as recipients 

and not active as participants. Participation of the 

community should actually provide more opportunities for 

the people to play a role, to do a task, learn and finally 

gain experience. It will give and raise the trust, self-

confidence and can encourage them to take the initiative 

to make changes. 

 

When discussing about the participation of women in 

entrepreneurship programs, the basic point of discussion is 

regarding the level of participation. Previous studies have 

shown that the level of participation of women in 

entrepreneurship programs especially through e-business 

is still very low. This fact need to be identified and 

reviewed as entrepreneurship programs will have a huge 

impact as well as can bring about changes; especially to 

the development of socioeconomic and physical aspects of 

the local community especially in rural area. 

 

2. Women's Participation In 

Entrepreneurship  

 

2.1 Definition of Entrepreneurship 

 

Entrepreneurship is a field of study which covers a variety 

of definitions, perspectives and disciplines. When 

discussing entrepreneurship in business-oriented 

disciplines, convergence is more focused on 

entrepreneurial opportunities [27]. They also define 

entrepreneurship as exploration and exploitation of 

existing opportunities [24, 7]. Some authors criticize the 

definition by stating that entrepreneurship should also 

emphasize the activities beyond the scope of business [21, 

12, 28, 34]. [12] considers the need to shift focus from 

entrepreneurs to someone who does entrepreneurial 

action. He argues that entrepreneurial action is a better 

approach in combining the resources needed from the 

aspect of creation, expansion and consolidation. 

Entrepreneurship should also be social-oriented in order to 

create a better community [3]. 

 

According to [30], entrepreneurship is in the pursuit of 

creating something of value than nothing. It is a process 

for generating opportunities and optimizing its use based 

on existing resources. [11] point out that "generating and 
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managing new businesses, small businesses or family 

businesses, characterized and having the problem is 

defined as entrepreneurship". Accordingly, such 

definitions are seen as the foundation of a family business 

that generates the essence of entrepreneurship with a focus 

on understanding the interaction between entrepreneurs 

and organizations, structures, treatments and resources 

[22]. 

 

While according to [13], "entrepreneurs are usually 

associated with the generation of economic luxuries for 

themselves and the society" where it emphasized on 

entrepreneurial aspects in a wider context. Social benefits 

from this entrepreneurship are also acknowledged by [31] 

which adds "entrepreneurship as part of a social welfare 

perspective not only selfishness but also to promote social 

economy by generating reforms in terms of market, 

industry, technology, institutions, employment and 

increase productivity". 

 

2.2 Women Entrepreneurs 

 

[29] define women entrepreneurs as women involved in 

entrepreneurship and those who initiate, possess, control, 

manage and take risks in their entrepreneurship. Women 

entrepreneurs are individuals who carry out small 

businesses, owned by individuals who establish and 

manage businesses based on the individual's principles 

and goals. 

 

2.3 Participation Factors in Entrepreneurship 

 

According to the study conducted by [9], the 

entrepreneurial environment plays an important role as a 

factor to expand entrepreneurship involving economic, 

political and sociocultural. In an effort to drive 

entrepreneurial expansion, besides internal entrepreneurial 

factors; the policy enacted and implemented by 

entrepreneur development agencies in the country will 

have an important impact on entrepreneurship and 

entrepreneurial developments. 

 

According to [33], individuals choose to become 

entrepreneurs due to several driving factors such as the 

basic needs of life, environmental factors, demographics, 

and community perceptions. In addition, [20] also 

identifies several other factors that influence a person to 

become entrepreneurship namely family factor and family 

affair, early exposure to entrepreneurial characteristics, 

academic achievement, motivation, role model and the 

capital to start a business. [15] presents individual internal 

factors such as motivation, risk-prone, family background 

that entails entrepreneurship and others. While external 

factors can be seen from the aspect of the environment 

such as government advice, business loan, facilities and 

others. [1] found that there are several factors that 

influence one's tendency to become entrepreneurs such as 

commitment, competitiveness, assessment and risk taking 

ability, environmental influences and other factors such as 

family background, socio-cultural, managing and using 

marketing techniques, loan facilities and government 

subsidies. 

 

[5] found that the existence of entrepreneurs is a 

combination factors of social, political and economic; 

involving market changes and government control that 

influenced by rational analytic thinking and intuitive/ 

holistic thinking. Through this process, there will be 

formal business planning, analyzing opportunities and 

other continuing behavioral goals. 

 

[25] in his study on the profile of Malaysian entrepreneurs 

found that entrepreneurs with financial problems mainly 

because they are lack of knowledge. The same view was 

given by [30] when he said the basis of entrepreneurship 

education was technical and financial skills. Whereas [14] 

suggests management and marketing aspects are crucial to 

the success of entrepreneurs. 

 

3. Digital Participation And 

Entrepreneurship 

 

Digital participation is the access and use of the internet 

which includes various activities related to the 

achievement of inclusive information society [17]. Hence 

digital participation can be considered as the key to raising 

awareness about the benefits and gains of digital 

technology, including government services, entertainment, 

employment, business and efficient shopping methods. In 

the United Kingdom (2008), 17 million people did not use 

the internet and 75 percent were socially excluded. In 

Malaysia, access to the internet is only around 69 percent. 

This fact shows the digital divide in terms of access as 

well as digital exclution among some communities [8]. 

 

Today, women entrepreneurs in business are increasingly 

exponentially. Factors contributing to the success and 

failure of entrepreneurs in Malaysia are also studied [29, 

2]. The findings of earlier researchers found that 

motivation, interest, entrepreneurial network and 

innovation were among the factors contributing to the 

success of entrepreneurs. In addition, internet 

entrepreneurial aspects are seen as relevant to the 

empowerment of women [18, 32] and the involvement of 

women entrepreneurs in the field of internet 

entrepreneurship has implicated the lives of women 

entrepreneurs to advance and succeed globally. In this 



Int. J Sup. Chain. Mgt  Vol. 8, No. 1, February 2019 

 

712 

regard, women are considered as agents of the active 

change in society. 

 

In order to bring about social change by increasing the 

involvement of women in entrepreneurship, efforts have 

been made to encourage women entrepreneurs to use 

online applications to manage their businesses. According 

to [26], 50 percent of the population in most countries are 

women and 50 percent of them are potential labor force. 

Therefore, women will continue to be the main source of 

influence in the future generation development as well as 

contributing to the economy. The study by [4] found that 

the migration of women to the world of employment 

symbolizes the rise of women who choose to start their 

own businesses. Following that, [4] study also explained 

that women entrepreneurs are educated but may not have 

the skills of managing, comprised of unmarried women, 

which require management training. This is because at 

that time women entrepreneurs have not been exposed to 

ICT and internet usage. Hence, all business management 

is conducted traditionally. 

 

According to [6], previous researchers have suggested that 

through the online community and the network through 

internet; will lead to a better quality of life. Hence, this 

situation is relevant to the development of the business 

world now most of which can be developed over the 

internet. Now, online entrepreneurship is becoming 

increasingly popular among Malaysian women 

entrepreneurs. This is due to the internet revolution that 

has had a huge impact on everyday life, especially in 

entrepreneurship around the world. However, the success 

and failure of entrepreneurship online depends on several 

factors such as business risk, competition, capital, supply 

and so on [23]. In this regard, [16] also pointed out that 

women entrepreneurs need to face various factors in 

determining their success as having a confident 

personality, willingness to take risks, past working 

experiences and innovative ideas. 

 

Furthermore, cyberspace with various internet applications 

gives women entrepreneurs the opportunity to enhance 

social relationships with others who eventually become 

their customers, agents or suppliers even though they do 

not have face face-to-face communication. With these 

advantages, women entrepreneurs will have more 

opportunity to promote their products and more easily 

acquire potential customers through cyber space networks, 

the use of electronic mail and social media such as blogs, 

facebook and instagram. [10] explain that entrepreneurs 

need information, capital, skills and employees to start 

business activities. Hence, with social connections and 

online discussions acquired by entrepreneurs, they can 

share ideas, extend markets and enrich information 

resources. 

 

4. Research Methodology 

 

This research involves several stages of the study, starting 

from the initial survey, conducting a questionnaire survey 

and conducting in-depth interviews with members of the 

identified community. Subsequently, questionnaire 

surveys and in-depth interviews were conducted on 

targeted groups to get a more specific and detailed 

overview in order to get more accurate findings to fulfill 

the research objectives. 

 

In-depth interviews have been made to members of the 

community which include JKKK (rural community 

committee) and rural women to get a clearer picture of the 

needs of the study. This is to identify the level of 

participation of women in organized entrepreneurship 

activities to evaluate factors that influence the level of 

participation. This study used a randomized stratified 

random sampling method for 150 female respondents in 

the study area. The findings from this in-depth interview 

method will further reinforce the general arguments as a 

result of the analysis of questionnaires to produce a more 

robust and accurate research findings. 

 

In addition, secondary data collection was also undertaken 

to obtain additional inputs to support existing data and 

inputs through interviews with officials from various 

relevant agencies; as well as printed reference materials 

from sources such as government agencies report, books, 

journals, newspapers, bulletins and so on. 

 

5. Research Findings And Discussion 

 

Entrepreneurship is seen as a change agent that can help to 

increase economic growth. Many efforts have been and 

are being made to encourage more people to engage in 

entrepreneurship. Successful entrepreneurs are highly 

innovative entrepreneurs who are able to express new 

ideas and products and thus encourage competition in 

business. Entrepreneurship is important in today's world 

and is a driving force for change and economic 

development. The role of entrepreneurship in economic 

development is not merely to increase per capita 

production and income levels, but it also involves changes 

to the business structure and society. [19] argue that 

successful entrepreneurs should have a mix of innovative, 

proactive and risk-taking ability. What is the role of 

information technology and communication in the creation 

and also the catalyst for entrepreneurs? Information and 

communication technology is just one tool found to help 

expand the business of an entrepreneur. Yet the literacy in 
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the field of information technology alone will not be able 

to reveal successful entrepreneurs. 

 

5.1 The Understanding of E-Business 

 

Based on the research done, the majority of respondents 

know that social sites such as 'Facebook', 'Instagram' and 

'Blogs' are mediums in providing job opportunities. This is 

because social sites can serve as a means of disseminating 

information on job vacancies while assisting users in 

managing a product or service. However, most 

respondents have never used the social site for business 

purposes. This indicates that the respondents are those 

who are not active in online business. In addition, most 

respondents have never been involved with any e-business 

marketing methods such as being stockist, agent or 

reseller, dropship and affiliate for a product or service 

offered in an electronic business. 

 

5.2 E-Business Fields Prospect 

 

Table 1. E-Business Driving Factors 

Item Percentage 

Interest 40 

Capital 19 

Family Support 18 

Advisory services   9 

Entrepreneurship Courses 

/ Skills 

14 

Source: Field Research, 2017 

 

Table 1 shows the factors that drive the e-business field. 

Interest factor was the highest factor in encouraging 

respondents to venture into the e-commerce sector of 40 

per cent, followed by capital factor of 19 per cent, and 

family support of 18 per cent. Furthermore, the factors of 

entrepreneurship courses and entrepreneurship skills 

represent 14 per cent while the driving force of advisory 

services is nine per cent. 

 

Through the research findings, interest factor is the 

driving force most because interest is an important 

element for someone to start a job. In addition, interest 

factors can also help to improve one's performance or 

enthusiasm. 

 

 

 

 

Table 2. E-Business Field Prospect 

Item Percentage 

Business opportunity 

globally 

27 

Explore more market 

opportunity 

40 

Have unlimited 

customers 

33 

Source: Field Research, 2017 

 

Table 2 shows prospects in e-business. The majority of 

respondents, 40 percent of the total agreed that the e-

business field can help to explore more market 

opportunities. Next, 33 percent of respondents agreed that 

e-commerce could have unlimited customers while 27 

percent of respondents agreed that the e-business field 

gave global business opportunities. 

 

Among the factors that cause respondents to agree that the 

e-business field can explore more market opportunities is 

because e-commerce is an open or modern trading method 

that uses information technology as a means of connecting 

people. 

 

Generally, the results of this survey have shown that the 

field of e-business can explore more market opportunities. 

E-business is a new mechanism in borderless transactions 

that use information technology as a means of connecting 

more widely, and opening up market opportunities more 

easily. This is because mass media acting as an e-business 

medium is playing a big role in providing important 

information on business opportunities; and that can help 

entrepreneurs to offer goods and services that meet the 

needs and tastes of customers. As such, e-business can 

indirectly open up a wider market opportunity for 

respondents and can help in providing a variety of useful 

information related to e-business. 

 

5.3 Issues and Challenges of E-Business Fields 

Table 3. E-Business Barrier Issues 

Item Percentage 

Customer confidence 34 

Cyber crime issue 38 

Lack of experience 28 

Source: Field Research, 2017 

 

Table 3 shows all barrier issues to e-business. Most 

respondents - 38 percent - agree that cyber crime is one of 
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the challenges in e-business followed by 34 per cent 

customer confidence. Furthermore, 28 percent of the total 

respondents agreed that inadequate or lack of experience 

would also affect the e-business field. 

 

The cyber crime issue got the highest percentage among 

respondents. Cyber crimes are a problem that can be of 

concern to both traders and buyers. This is because, this 

crime will harm both parties and reduce the productivity 

of the traders through fraud or data fraud, information 

theft, hackers, phishing and so forth. 

 

Table 4. Aspects That Affect Customer Trust 

Item Percentage 

Quality 62 

Delivery Process 24 

Business Licence 14 

Source: Field Research, 2017 

 

Based on Table 4, the quality aspect is the highest aspect 

of consensus among respondents, which is 62 per cent of 

the total score. Furthermore, 24 percent of respondents 

agreed that the delivery process was an aspect that would 

affect the customers' trust and followed by business 

license aspects which accounted for 14 percent of the 

total. 

 

The quality of the goods often affects customers' trust. 

This is because, there are many cases involving the quality 

of purchased goods online which does not satisfy 

customers and sometimes customers are given goods that 

do not meet the features shown and described before the 

purchase process. Delivery process can also affect 

customer trust because the purchased item may not reach 

at the specified time. While the business license aspect 

gets the lowest percentage; according to respondents most 

of them do not care about the business license factor and 

still use the service of a website that does not have 

confirmation from certain parties. 

Table 5. Entrepreneurial Factor Less Experienced in e-

Business 

Item Percentage 

Lack of communication 32 

Lack of business related 

knowledge 

39 

Lack of skill in information 

technology 

29 

Source: Field Research, 2017 

Based on Table 5, most respondents, 39 percent agreed 

that lack of business-related knowledge is the main factor 

that causes entrepreneurs to be inexperienced in e-

business. The lack of communication network has a 

percentage of 32 percent while lack of skills in 

information technology represents 29 percent of the total. 

 

Lack of knowledge in the business involved can be a 

factor that causes less experienced entrepreneurs in e-

business. Every entrepreneur needs to have sufficient 

knowledge of the business they are in, so that 

entrepreneurs can not be tricked or easily deceived by the 

environment. In addition, the knowledge gained can also 

be used in expanding the business to a better stage. 

 

Undoubtedly, in discussing issues and challenges in e-

business, cyber crime issues can affect and affect e-

business fields through fraud or data fraud, information 

theft, hackers, phishing and so forth. This issue often 

creates anxiety and mistrust to both traders and buyers. 

This is because, this crime will affect both parties such as 

losses and reduce the productivity of the traders. In 

addition, the quality issue of goods also affects buyers' 

trust as most cases involve the quality of purchased goods 

do not satisfy the customers. There are customers who 

have been given goods that do not meet the features 

described before the purchase process. These issues and 

challenges are described as one of the obstacles to those 

who want to start venturing into e-business especially the 

respondents. 

 

5.4 Implications of E-Business in Influencing 

Community Lifestyle 

 

Based on the findings, the e-business field can have a 

positive implication for both traders and buyers. Through 

e-business, traders and buyers can save their time, as 

traders can connect directly with customers without time 

and place limitation. This suggests that e-business is an 

entrepreneurial field that can operate disregard of time or 

place and the use information technology to facilitate 

transactions. However, these areas have also been shown 

to have a negative impact people lifestyle. This can be 

seen when e-business will reduce social interaction among 

society. For example, traders and customers only use 

information technology to process transactions and do not 

use any interaction or meeting between the two parties. 

Hence, the e-business field can have positive and negative 

implications in influencing people lifestyle. 

 

6. Closure 

 

The participation of women in entrepreneurship through e-

business is seen to be increasingly encouraging from time 
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to time and some have begun to have a positive impact on 

improving their standard of living. E-business is the latest 

trend in entrepreneurship being seen growing in playing 

an important role in providing employment opportunities 

to the community, especially women in rural area. 

 

In order to increase the participation of women in rural 

area, society needs to be applied with the value and 

practice of e-business use in daily life. This is to 

encourage the community, especially women to venture 

into entrepreneurship such as e-business to help reduce the 

unemployment rate in the country while nurturing the 

culture of entrepreneurship and the use of new technology 

in daily life. In addition, the participation of women in e-

business can help them to generate a source of income 

aside while exploring the knowledge related to the field. 

Among the e-business benefits that women gain through 

their involvement in this area is to open a wider market in 

entrepreneurship, and have the opportunity to create more 

new and modern innovations in daily life. As such, e-

business can help women to venture into entrepreneurship 

that has the potential to generate income and at the same 

time to improve their standard of living especially in rural 

area. 

 

References 

 

[1] Abdul Aziz Yusof. 2003. Prinsip Keusahawanan. 

Prentice Hall: Pearson Malaysia Sdn. Bhd 

[2]  Azmi Abdul Manaf, Nik Hairi Omar & Lee Kuan 

Yee. 2012. Faktor kritikal kejayaan usahawan dalam 

perniagaan. E-Bangi Journal of Human Sciences and 

Humanities, 7 (1): 34 – 45 

[3]  Borch, O.J, Forde, A., Ronning, L., Vestrum, I.K & 

Alsos, G.A. 2008. Resource configuration and 

creative practices of community entrepreneurs. 

Journal of Enterprising Communities: People and 

Places in the Global Economy 2(2): 100-123. 

[4] Bowen, D.D. & Hisrich, R.D. 1986. The female 

entrepreneurs: a career development perspective. The 

Academy of Management Review, 11 (2): 393 – 407 

[5]  Boyd, N G., and Vozikis, G.S. 1994. The influence of 

self-efficacy on the development of entrepreneurial 

intentions and actions. Entrepreneurship Theory and 

Practice 18: 64-77. 

[6]  Choudhury, N. 2009. The question of empowerment: 

women’s perspective on their internet use. Gender, 

Technology and Development 13 (3): 341-363 

[7]  Eckhardt, J.T. & Shane, S.A. 2003. Opportunities and 

entrepreneurship. Journal of Management 29(3): 333-

349. 

[8]  Faradillah Iqmar Omar & Samsudin A. Rahim. 2015. 

Penyertaan digital dan ciri keusahawanan dalam 

pemerkasaan usahawan wanita di Malaysia. Jurnal 

Komunikasi ; Malaysian Journal of Communication. 

31 (1): 241-256. 

[9]  Gnyawali, D.R & Fogel, D.S. 1994. Environments for 

entrepreneurship development: key dimensions and 

research implications. Entrepreneurship: Theory and 

Practice. 18(4): 43-62. 

[10] Greeve, A. & Salaff, J.W. 2003. Social networks and 

entrepreneurship. Entrepreneruship, Theory & 

Practice, 28 (1): 1-22 

[11] Hisrich, R. D & Drnovsek, M. 2002. 

Entrepreneurship and small business research- a 

European perspective. Journal of Small Business and 

Enterprise Development 9 (2): 172-222. 

[12] Holmquist, C. 2003. Is the medium really the 

message? Moving perspective from the 

entrepreneurial actor to the entrepreneurial action. 

Dlm. Hjort, D. and Steayert, C. (pnyt). New 

Movements in Entrepreneurship, hlm 73-85. 

Cheltenham: Edward Elgar Publishing Ltd. 

[13] Johannison, B. & Senneseth, K. 1993. Paradoxes Of 

Entrepreneurship. Dlm Klandt, H. (Pnyt.), 

Entrepreneurship And Business Development, Hlm 

3-18. Aldershot: Avebury Publishers. 

[14] Kent, T. 2010. The entrepreneur as business leader: 

cognitive leadership in the firm. Journal of 

Leadership and Organization Development 31(5): 

473-494. 

[15] Khairuddin Khalil. 1996. Keusahawanan Sebagai 

Kerjaya. Kuala Lumpur: Dewan Bahasa dan 

Pustaka. 

[16]  Kim Piew Lai, Robert Jeyakumar Nathan, Khong Sin 

Tan, and Boon Bun Chan. 2010. Effect of the 

innovation to the success of female entrepreneurs. 

Journal of Innovation Management in Small and 

Medium Enterprise, 1-14. Diperoleh daripada doi: 

10.5171/2010369877 

[17] Livingstone, S., & Helsper, E. 2007. Gradations in 

digital inclusion: Children, young people and the 

digital divide. New Media & Society, 9 (4): 671- 696 

[18] Maier, S., & Nair-Reichert, U. 2008. Empowering 

women through ICT-based business initiatives: an 

overview of best practices in e-commerce/eretailing 

projects. The MIT Press, 4 (2): 43-60. 

[19] McDougall P, Oviatt B. (2000) International 

entrepreneurship: The intersection of two research 

paths. Acad Management Jurnal, 43(5): 902–906. 

[20] Md. Mohar Mohamad, Mior Razman Mior Yunus, 

Muhammad Fakhrurazy Md. Ariff, Noorazimah 

Mohd Noor, Tan Chai Chen & Tew Nee Hong. 2000. 

Kajian perbandingan keusahawanan bangsa Melayu 

dan Cina di Johor Bahru, Kertas Kerja Persidangan 

Kebangsaan Pertama Keusahawanan dan Perniagaan 

Kecil, Universiti Utara Malaysia. Langkawi, 8-9 

September. 

http://journalarticle.ukm.my/9111/
http://journalarticle.ukm.my/9111/
http://www.emeraldinsight.com/1462-6004.htm
http://www.emeraldinsight.com/1462-6004.htm


Int. J Sup. Chain. Mgt  Vol. 8, No. 1, February 2019 

 

716 

[21] Morris, M.H. & Jones, F.F. 1999. Entrepreneurship in 

established organizations: the case of the public 

sector. Entrepreneurship Theory & Practice 24: 71-

91. 

[22] Morrison, A. 2006. A contextualisation of 

entrepreneurship. International Journal of 

Entrepreneurial Behaviour & Research 12(4): 192-

209. 

[23] Nurdin, G., Chan, G.K.L., Selvadurai, S. & Suraiya 

Ishak. 2014. Hubungan sosial dan perniagaan kecil-

kecilan di Malaysia – tingkah laku inovatif usahawan 

wanita atas talian. GEOFRAFIA Online Malaysian 

Journal of Society and Space, 10 (6): 206-218 

[24] Shane, S. & Venkataraman, S. 2000. The promise of 

entrepreneurship as a field of research. Academy of 

Management Review 25(1): 217-236. 

[25] Sieh Lee Mei Ling. 1990. Malaysian industrial and 

entrepreneur profile. Malaysian Management Review 

25(2): 3-10. 

[26] Smith-Hunter, A.E. & Leone, J. 2010. Evidence on 

the characteristics of women entrepreneurs in Brazil: 

An empirical analysis. International Journal of 

Management and Marketing Research. 3(1): 85-102.  

[27] Stevenson, H.H. & Jarillo, J.C. 1990. A paradigm of 

entrepreneurship: entrepreneurial management. 

Strategic Management Journal 11(7): 17-27. 

[28] Steyaert, C. & Katz, J. 2004. Reclaiming the space of 

entrepreneurship in society: geographical, discursive 

and social dimensions. Entrepreneurship & Regional 

Development 16(3): 179-196. 

[29] Thuaibah @ Suaibah Binti Abu Bakar, Azlah Bin Md 

Ali, Rozeyta Binti Omar, Hishamuddin Md Som, 

Syaharizatul Noorizwan Binti Muktar. 2007. 

Penglibatan Kaum Wanita Dalam Aktiviti 

Keusahawanan di Negeri Johor: Kajian terhadap 

Faktor-faktor Kritikal Kejayaan dan Kegagalan 

Pengendalian Perniagaan. VOT75087, Laporan Akhir 

Penyelidikan. Universiti Teknologi Malaysia 

[30] Timmons, J. A. & Spinelli, S. 2000. New Venture 

Creation, Entrepreneurship for the 21st Century, 

McGraw-Hill, Irwin, Boston 

[31] Venkataraman, S. 1997. The distinctive domain of 

entrepreneurial research. Advances in 

Entrepreneurship, Firm Emergence and Growth 3: 

119-138. 

[32] Wanyoike, D.M., Mukulu, E. & Waititu, A.G. 2012. 

ICT attributes as determinants of e-commerce 

adoption by formal small enterprises in Urban Kenya. 

International Journal of Business and Social Science, 

3 (23): 65-74 

[33] Zafir Mohd Makhbul & Fazilah Mohamad Harun. 

2003. Menjadi Usahawan. Selangor : PTS 

Publications & Distributor Sdn. Bhd. 

[34] Zerbinati, S. & Souitaris, V. 2005. Entrepreneurship 

in the public sector: a framework of analysis in 

European local governments. Entrepreneurship & 

Regional Development 1: 43-64. 

 


