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Abstract- Objective of this study is to examine the role of
women entrepreneurship practices in supply chain
promotion. For this purpose, Indonesian supply chain
companies were selected. It was observed that Indonesian
supply chain companies are suffering due to ineffective
supply chain activities. Due to supply chain issues, the
performance of these companies is declining. Most of the
previous studies highlighted supply chain among various
organizations, however; literature ignore the role of women
entrepreneurship practices to promote supply chain. For this
purpose, data were collected from the employees of supply
chain companies with the help of questionnaire survey. Data
were analyzed with the help of Partial Least Square (PLS).
Results of the study highlighted that women
entrepreneurship practices have significant role to enhance
supply chain practices among Indonesian supply chain
companies. Moreover, women previous entrepreneurial
experience and entrepreneurial passion for inventing has
positive on supply chain promotion. Thus, this study has
significant importance for Indonesian supply chain
companies.

Keywords;  Supply  chain,  women  entrepreneurship,
entrepreneurial passion, prior entrepreneurial experience

1. Introduction

The phenomenon of entrepreneurship is key to the
success in the organizations [1]. In the competitive
environment, organizations are moving towards latest
entrepreneurship activities to survive in the market. As the
entrepreneurship is one of the instruments to get success
in stiff competition. That is the reason companies are
moving towards entrepreneurship activities. Consistent
with the men, women are also playing a significant role to
generate something new with the help of entrepreneurship
activities. In the recent decade, the participation of women
is increasing among all the organization. Particularly, the
entrepreneurship activities of women are increasing day
by day which has positive role in operations of
organizations [2].
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Currently, along with all other operations of
organizations, the contribution of entrepreneurship in
supply chain is increasing. Supply chain requires new
entrepreneurship venture for success which is most
important because in the success of various organizations,
supply chain is key. Particularly, it is important for the
companies specifically related to the distribution of goods
[3]. Therefore, focus of this study is supply chain
companies. Supply chain companies has central role for
all organizations, as the timely distribution of goods is key
to satisfy the customers. It is important because customer
satisfaction is vital to get success [4]. Women
entrepreneurship is one of the ways to promote supply
chain. The contribution of women among the
organizations cannot be neglected. Now, the contribution
of women is also increasing day by day. Therefore, the
focus of this study is women entrepreneurship activities in
relation to the supply chain.

Supply chain companies also has contribution to the
nation’s economy. However, in most of the developing
countries, supply chain companies are not performing
well. In most of the developing countries, particularly in
Indonesia, the companies are facing issues in supply chain
[5]- Due to low level of supply chain, the performance of
companies is not up to the mark. Therefore, these
companies require significant efforts to promote supply
chain and achieve higher performance to compete in a
competitive market. Therefore, this study highlighted the
supply chain companies of Indonesia to discuss the
relationship between entrepreneurship and supply chain
promotion.

Therefore, objective of this study is to examine the role
of women entrepreneurship practices in supply chain
promotion. It is also proved by previous studies that
entrepreneurship has relationship with supply chain [6, 7].
Introduction of various entrepreneurship activities lead to
the promotion of supply chain. Various studies examined
the supply chain in different organization [8, 9], however,
these studies did not discuss the entrepreneurship.
Moreover, other studies also discussed entrepreneurship
activities [10, 11], however, these activities are not
discussed in the context of supply chain companies in
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Indonesian context. Therefore, this study has significant
contribution to literature. Various studies discussed that
how various entrepreneurship activities effect the
organizational performance, but literature ignore the effect
of women entrepreneurship activities in supply chain.
Therefore, this study has theoretical as well as practical
contribution. Theoretically, this study examined the
important relationship between women entreprencurship
and supply chain promotion. Moreover, this study also
discussed the moderating role of entrepreneurial passion
for inventing which is one of the key elements in
entrepreneurship activities. Consequently, this study
examined the relationship between women
entrepreneurship, entrepreneurial passion for inventing
and supply chain promotion. Practically, this study is
important for Indonesian supply chain companies.
Managers of these companies can get valuable
information from current study to boost supply chain
activities with the help of women entrepreneurship. The
relationship between prior entrepreneurship experience,
entrepreneurial passion for inventing and supply chain
promotion is highlighted in Figure 1.

Entreprencurial Passion
for [nventing

Prior Entrepreneurtal Supply Chain
Experience Promotion

Figure 1. Framework of the study showing the
relationship between prior entrepreneurial experience,
entrepreneurial passion for inventing and supply chain
promotion

2. Literature Review

2.1. Women Entrepreneurship

The phenomenon of women entrepreneurs was started
in the decade of 1980 [12]. Earlier, protection of human
rights had been promoted at international level through
various organizations and a platform was developed in
1974. However, international conference on women was
held in 1975 and in 1980-1985, discrimination against
women were formally attracted the attentions of
practitioners and researchers [13]. Various societies were
developed to address the issue of success of women in
business. Along with these agencies, microfinance
institutions are also working on women entrepreneurship
[14]. These agencies focused on various issue of women
like gender discrimination on the basis of culture, beliefs
and religion [12].

The phenomenon of income can be investigated through
various indicators such as achievement, agency, and
resources. Agency is one of the process in which
individuals makes their choices. Choices and achievement

are met with the help of various resources which includes
economic resources. Therefore, agency is one of the
central concepts for income, to make choices and
achievement [15]. According to [16] income can be
defined as the process by which somebody is given the
authority to control over life and the situation they are
facing. It is one of the process in which some one’s
gradually gains the access to resources or opportunities,
able to solve problems, gain various skills and aware
about their condition [17]. All these feature lead to the
various entreprencurship outcomes. Along with all these
points, women success is important in business activities.

According to [15], success of women in business can be
defined as “process by which those who have been denied
the ability to make strategic life choices acquire such
ability.” It contains resources as well as achievements,
with change process and agency. All elements such as
process of change, access of resources, agency and
achievement are interlinked with each other. Thus,
success of women in business is a process by which they
acquire access to resources and develop their own
decision-making power rather than relying on others.

Success of women in business is one of the procedure of
preparing women to be economically self-determining,
self-reliant and having positive esteem makes them
sufficient capable to face any sort of challenging situation
which can contribute to the advance activities [18].
According to United Nation’s guidelines, definition of
success of women in business requires five components
[19]. Firstly, success of women in business requires sense
of self-worth. Secondly, it requires to work and react
according to their choices. Thirdly, it requires access to
opportunities and resources. Fourthly, it requires right to
control their own lives both outside and within the house.
Finally, it requires the capability to effect the direction of
social change and economic order, nationally as well as
internationally.

Now, various agencies developed various approaches to
empower women community through entrepreneurship.
As the women need entrepreneurship activities having
many benefits as shown in Figure 2. It includes the
strategy to promote awareness among women towards
their rights. It promotes self-esteem with the help of
education. Other approach includes strengthening the
economic safety as well as economic power through
increase in labor force participation. It also includes
improvement in women status in society through various
facilities health, education and control over the resources.
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Need of Women

Entrepreneurship

Figure 2. Need of Women Entrepreneurship

2.2. Prior Work Experience

It is evident from the literature that previous work
experience has the key contribution while running any
entrepreneurial activity including micro enterprise of
people. A long tradition in the phenomenon of
entrepreneurship that it depends on the human capital
theory to explain the relationship between previous work
experiences and various entrepreneurial activities
outcomes [20]. People having previous work experience
are more capable to get success in their micro enterprise
as compared to the people having no or less previous work
experience which effect positively on supply chain.
Different authors advocate that individuals having various
skills as well as previous work experiences are more
willing to take apart in entrepreneurial activities and also
becomes more successful in their entrepreneurship
activities which lead to the higher quality [21]. Therefore,
previous work experience increases the intension of
women to start various entrepreneurial activities.
Moreover, it also enhances the women micro enterprise
success among. Thus, previous work experience facilitates
the process of supply chain among various supply chain
related companies in Indonesia.

Several prior studies demonstrate that previous work
experience appears to be linked with better outcomes [22,
23] which effect positively on supply chain. Better
outcomes are needed better performance. Thus, it
increases the performance of business. Because previous
work experience consists of skills and knowledge
connected to the business. Knowledge associated to the
business is most valuable element while running a
business. The previous possession of knowledge as well as
abilities/skills is considered significant to the development
of learning when new knowledge is united with current
knowledge. That is the reason it needs prior knowledge to
integrate new knowledge.

In context of the current study, previous work
experience plays a significant role to increase the supply

chain activities among various organizations. According
to this study, women entrepreneurship activities always
lead to increase supply chain promotion. Women’s
working in supply chain companies can promote supply
chain through entrepreneurship. It is expected that
previous work experience will enhance the relationship of
women employee and supply chain. Because it is one of
the elements which insure the proper utilization of
resources as well as opportunities. As it is explained by
literature that previous experience has impact on the
probability of applying various financing sources as well
as the relative extent to which each is used in business.
Therefore, previous work experience enhances the
positive effect of entrepreneurship on women activities of
supply chain. Advantages for previous experienced
entrepreneurs in the acquisition of financial means are
also seen. It has been investigated by literature that small
firm effect the entrepreneurship decision making which
can be achieved through previous work experience. It is
also evident from previous studies that entrepreneurship
has significant relationship with supply chain [6, 24].

Moreover, it is also referring to the growth of skills
either "for the purpose" or "about" entrepreneurship
usually, like the good education system at primary,
secondary as well as tertiary institutions which contributes
to supply chain entrepreneurship. It indicates that women
having good entrepreneurship education perform well
which effect positively on supply chain. It was also
described as the training a person received about the
entrepreneurship; it can be related to the knowledge and
skills which a person owns over some period of time as
well as in a related field. Moreover, it is defined as the
plans which employees experiences in order to deliver
them with the elementary information as well as skills
regarding their future career as an entreprencur [25].
Entrepreneurship skills as a kind of training which
contribution to the members in building their
entrepreneurial qualities by backing them up with some
service which can lead them to positively starting up a
new venture through experience. Therefore, previous
work experience has significant effect on supply chain
promotion.

2.3. Moderating role of Women

Entrepreneurial Passion

Entrepreneurial passion constitutes an unmistakable
feeling that is normal among entrepreneurs. People who
encounter  entrepreneurial  passion have  positive
extraordinary  sentiments in connection to the
entrepreneurial exercises they are engaged with and a
solid motivational drive to take after those emotions. The
build estimation was produced in light of three
measurements of the character compose of the real or
potential  entrepreneur—creating,  establishing  and
building up a business. These features lead to the supply
chain promotion. As supply chain has significant link with
passion [26].

Entrepreneurial passion as an emotional state speaks to
one of the individual factors inside the system and can
help to defeat certain hindrances related with new
business foundation. Passion is probably going to prepare



Int. ] Sup. Chain. Mgt

116

Vol. 9, No. 1, February 2020

the required vitality for imminent entrepreneurs to survive
testing circumstances by managing vulnerabilities in the
social event of budgetary, human, and social assets. Prior
studies show that passion has important role in task [27],
that is the reason it also has positive role in both
entrepreneurship and supply chain activities.

The passion to make esteem and have an effect is basic
to the idea of the entrepreneur. The new pursuit creation
occurs after some time and the primary phase of this
procedure is the development of entrepreneurial goals,
which demonstrates the "behavior" measurement. It also
create employee satisfaction and employee satisfaction is
important in  organizations [28].  Entrepreneurial
expectation shows the person's enthusiasm for beginning a
business and in picking an elective vocation course to
customary work [29]. As clarified before, passion for
entrepreneurial exercises inside a particular setting may
trigger the arranging of a setting related business start-up.

Passion has significant role in various success factors
and business success [30]. Sometimes, inconsistency
found between the relationship of entrepreneurship
activities of women. It is found a negative relationship
between financial capital and women entrepreneurship
[31]. However, according to [32], financial capital has
positive effect on micro enterprise. Therefore, there is a
conflict between different studies on the effect of
entrepreneurship and women success. These is needing to
introduce moderating variable. Thus, in the current study,
entrepreneurial passion for inventing is a moderating
variable. Therefore, from the above discussion, following
hypotheses are proposed;

H1: Prior entrepreneurial experience has positive effect
on supply chain promotion.

H2: Entrepreneurial passion for inventing has positive
effect on supply chain promotion.

H3: Entrepreneurial passion for inventing moderates the
relationship between prior entrepreneurial experience and
supply chain promotion.

3. Research Methodology

The operational definition of the variables and their
measurement is depended on the research framework; the
research questionnaire is designed based on the
operational measurement. The items under each of the
constructs of the main questionnaire are adapted in order
to easier interpretation of the research questions. The
questions were measured based on seven points like scale:
1= strongly disagree to 7= strongly agree.

Prior experience of operationalized as the extant subject
matter knowledge, which make enough capable of an
individual to recognize learning opportunities [32]. It is
measured based on knowledge, relevant experience and
expertise. Scale items are adopted from [33].
Entrepreneurial Passion is measured based on the women
passion in entrepreneurship. All the measures are adapted
from [1]. Measures for supply chain were adapted from
[34]. Therefore, all the measures were adapted from
previous studies.

Questionnaires were distributed among the employee of
supply chain companies. Data were collected from the
employees of supply chain companies with the help of
questionnaire survey. Data were analyzed with the help of

Partial Least Square (PLS). For this purpose,
questionnaires were distributed with the help of email
survey to achieve the highest coverage. Moreover, area
cluster sampling was used in this study to collect the data.
This sampling was used because it is most suitable to
collect data from large spread population.

4. Data Analysis

Data analysis is the most important part of every
research study. It is based on various steps. The data
analysis of this study is also based on various step. The
first step of data analysis based on data screening. As the
any mistake in data entry may lead to the deviation in
results. In data screening, missing value, outlier in the data
and normality of data was examined. It is shown in Table
1. It is evident that data is no missing value as well as no
outlier. However, normality of data has no influence on
the results while using Partial Least Square (PLS) hair
[35, 36].

Table 1. Data Screening

No. Missing Mean Median Min Max 8D Kurtosis Skewness

PEE1 1 0 3297 3 1 7 1.554 -0.457 0.086
PEE2 2 0 3314 3 1 7 1.816 -0.633 0394
PEE3 3 0 36 3 1 7 1506 -0.835 027
PEE4 4 0 3584 3 1 7 156 -0523 0314
PEE5 5 0 3595 4 1 7 1.753 -0.54 0254
PEE6 6 0 3557 4 1 7 1.83% -0.75 0.198
PEE7 7 0 3573 4 1 7 1865 -0.8% 0.144
PEES 8 0 3746 4 1 7 1.875 -0.807 0.146
PEES @ 0 3751 4 1 7 1.8%2 -0.825 0.276
EPI1 10 0 3751 4 1 7 1938 -0.814 0.32
EPI2 11 0 3643 3 1 7 1501 -0.765 0.351
EPI3 12 0 36 3 1 7 1.875 -0.672 0.326
EPI4 13 0 3659 3 1 7 1.885 -0.76% 0316
EPI: 14 0 3497 3 1 7 1.762 -0.453 0.417
EPI6 15 0 3595 4 1 7 1515 -0.507 0.187
EPI7 16 0 3486 4 1 7 184 -0717 0.253
EPI8 17 0 3.681 4 1 7 1.807 -0.653 0.236
SCP1 18 0O 3178 3 1 7 1.537 -033 0.534
SCP2 19 0O 3308 3 1 7 1562 0131 0.798
SCP3 20 0O 333 3 1 7 1523 0385 0.8
SCP4 21 0O 3341 3 1 7 1466 0279 0.733
SCP5 22 0 3259 3 1 7 1417 0367 0.635
SCP6 23 0 3389 3 1 7 1517 0.168 0.677
SCP7 24 0 3265 3 1 7 1.507 0251 0.812
SCP8 25 0 3157 3 1 7 1445 -031 0.368
SCP? 26 0 3319 3 1 7 1399 0259 0.598

Above Table 1 highlights that the current data is free
from any case of outlier. Therefore, data is accurate to
proceed for further analysis. Hence, in the next step,
reliability and validity was examined. For this purpose,
PLS measurement model was examined which is shown in
Figure 3. It is found that all the items have factor loadings
above 0.7, composite reliability (CR) is also above 0.7 and
average variance extracted (AVE) is above 0.5 which
confirm the convergent validity [37, 38]. Table 2
highlighted the factor loadings of all items. Moreover,
Table 3 shows the alpha, CR and AVE. Additionally,
Table 4 provided the evidence for discriminant validity
with the help of cross-loadings.
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Table 3. Alpha, CR and AVE

EPI £pI2 £PI3 EPI EPI5 EPIG EpI7 £PI8
Alpha rho A CR (AVE)
\ '\ X f /‘ / Entrepreneurial Passion
o 0900 0885 for Inventing 0.963 0.964 0.969 0.794
PEET gt 0698 0% 00 og oa A Prior  Entrepreneurial
K // A Experience 0.967 0.968 0.971 0.791
PEE2 R
K \ / A Supply Chain Promotion | 0.969 0.97 0.973 0.801
PEE3 \0‘335 0864 / §CP3 )
LN Table 4. Cross-Loadings
PEE4 0885 ) 0104 SCpa Entrepreneurial Prior Supply
08T2N Enteprencurial Passion for | Entrepreneurial Chain
PEES ‘_0.394; T::g%g” 5CP5 Inventing Experience Promotion
7 - EPI1 0.916 0.876 0.577
PEEG 0.900/
i’ Sl Chan \g EP2 | 0.898 0.855 0.602
PEET /o Entrepreneur Prometion— gss\ ST EPI3_ | 0.864 0.822 0.605
% Experience \ ]
PEES / P8 EPI4 0.9 0.832 0.546
X ] EPIS 0.885 0.819 0.542
PEEY P9
EPI6 0.9 0.883 0.605
Figure 3. Measurement Model EPI7 0.884 0.844 0.617
Table 2. Factor Loadings EPI8 | 0.883 0.824 0.621
Entrepreneurial Prior Supply PEE1 0.836 0.885 0.705
Passion for | Entrepreneurial | Chain
Inventing Experience Promotion PEE2 0.823 0.892 0.588
EPI1 0.916 PEE3 0.843 0.885 0.59
EPI2 0.898 PEE4 0.844 0.872 0.66
EPI3 0.864 PEES 0.842 0.894 0.654
EPI4 0.9 PEE6 0.83 0.917 0.649
EPIS 0.885 PEE7 0.83 0.9 0.625
EPI6 0.9 PEES 0.854 0.879 0.571
EPI7 0.884 PEE9 0.887 0.898 0.622
EPI8 0.883 SCP1 0.596 0.617 0.864
PEEI1 0.885 SCP2 0.617 0.656 0.9
PEE2 0.892 SCP3 0.557 0.606 0.904
PEE3 0.885 SCP4 0.588 0.632 0.897
PEE4 0.872 SCP5 0.642 0.669 0.909
PEES 0.894 SCP6 0.591 0.641 0911
PEE6 0.917 SCP7 0.621 0.691 0.932
PEE7 0.9 SCP8 0.588 0.641 0.881
PEES 0.879 SCP9 0.532 0.556 0.855
PEE9 0.878 . .
It is evident for the measurement model that data has
SCP1 0.864 sufficient quality to proceed for hypotheses testing.
SCP2 0.9 Therefore, next step was carried out to test the hypotheses
SCP3 e which was developed in literature review. Three
; hypotheses were developed in literature review and now
yp Y
SCP4 0.897 analyzed with the help of PLS structural model. T-value
SCP5 0.909 1.96 was considered as minimum threshold level to accept
SCP6 AT or reject the hypotheses. Figure 4 shows the measurement
: model assessment and Table 5 shows the results of
SCP7 0.932 measurement model.
SCP8 0.881
SCP9 0.855
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Figure 4. Structural Model

Table 5. Structural Model Results

T P
(0) (M) | SD Statistics | Values
Entrepreneurial
Passion for
Inventing >
Supply Chain
Promotion 0.146 | 0.147 | 0.039 | 3.774 0
Moderating
Effect 1 ->
Supply Chain
Promotion 0.139 | 0.139 | 0.058 | 2.397 0.017
Prior
Entrepreneurial
Experience ->
Supply Chain
Promotion 0.817 | 0.821 | 0.187 | 4.378 0

From PLS structural model, it is found that all the
hypotheses are accepted. As all the hypotheses have t-
value above 1.96. It indicates that prior entrepreneurial
experience has positive effect on supply chain promotion.
Additionally, it is found that entrepreneurial passion for
inventing has positive influence on supply chain
promotion. It is evident from Figure 5 that entrepreneurial
passion for inventing as moderating variable strengthen
the positive relationship between prior entrepreneurial
experience and supply chain promotion. Finally, r-square
value is 0.506, which is highlighted in Figure 3.
According to [39], this r-square value is moderate. It
shows that prior entrepreneurial experience and
entrepreneurial passion for inventing are expected to bring
50.6% variance in supply chain promotion.

W R N
QUNQloN, wn

hRinpr

~Supply.C

Low Prior Entrepreneurial High Prior Entrepreneurial

Experience Experience

Figure 5. Moderation effect of entrepreneurial passion for
inventing between prior entrepreneurial experience and
supply chain promotion

5. Conclusion

Objective of this study was to examine the role of
women entrepreneurship practices in supply chain
promotion. For this purpose, Indonesian supply chain
companies were selected. Data were collected from the
employees of supply chain companies with the help of
questionnaire survey. Data were analyzed with the help of
Partial Least Square (PLS). It is found that women
entrepreneurship practices have significant role to enhance
supply chain practices among Indonesian supply chain
companies. Increase in women entrepreneurship practices
increases the supply chain effectiveness among the
Indonesia supply chain companies. Therefore, the issue of
ineffective supply chain activities can be resolved with the
help of women entrepreneurship practices. It will also
increase the overall performance of supply chain
companies. Moreover, women previous entrepreneurial
experience and entrepreneurial passion for inventing has
positive on supply chain promotion. Women having
previous entrepreneurial experience are more effective to
promote supply chain. Increase in women previous
entrepreneurial experience has positive role to promote
supply chain effectiveness. Additionally, entrepreneurial
passion for inventing also has positive role to enhance the
positive effect of women entrepreneurship activities on
supply chain. Thus, this study has significant importance
for Indonesian supply chain companies.
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