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Abstract- The research examines the influence of three 
organizational pressures (such as, government, customer and 
rivals) on performance associated with environment and 
operations. These three organizational forces are analyzed 
by adopting green supply chain management (GSCM), 
considering the senior management and examining social 
capital in the supply chain between buyers and sellers. 
Information was obtained by an email questionnaire from 
buying companies in Indonesian manufacturing sector. The 
analysis was based on structural equation modeling (SEM) 
and applied on 250 available responses from Indonesian 
manufacturing sector to evaluate our hypotheses. Our 
findings demonstrated that almost all hypotheses are 
accepted. Our research expands the GSCM literature by 
incorporating significant and latest concepts into the GSCM 
theory, and at the same time offering implications for policy 
making through empirical evidence. 
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1. Introduction  

Nowadays, businesses should focus on environmental 
protection through green strategies [1]. The development 
of green production had already been under discussion 
from decades [2]. Environmental initiatives today 
obviously are outside the limits of a sole enterprise. 
Somewhat it has appeared a significant concern that must 
be addressed throughout the supply chain, as 85% of 
consumers blame manufacturing companies for 
“environmental malpractice” [3]. Numerous 
investigations examined whether organizational practices 
or strategies align with such developments in 
sustainability principles.  [4] specified that 

corporate initiatives to consistently satisfy social needs 
can be undermined by internal and external determinants. 
[5] claimed that organizations may experience multiple 
environmental threats linked to supply chain problems.  

It is an increasing requirement to research about the 
GSCM in a wider context. [2] pursued to develop a 
framework, emphasizing that green measures. [6] focused 
on a problem-solving method, challenge the prevailing 
assertions that have already been commonly believed for 
the GSCM and seek to formulate an adequate alternative 
justification. [7] followed paradoxical interpretation to 
explain the contradictions underlying between the various 
degrees of sustainable development and various theories, 
understanding the significance of diverse and complex 
methods to GSCM issues. Theoretical concepts in the 
context of GSCM literature, [4] found that organizational 
pressure is a moderator among GSCM and 
firm performance. The research was conducted to 
empirically evaluate the influence of institutional theory 
in manufacturing and operating activities [8]. Modern 
empirical analysis based on theories, incorporates 
investigations performed by  [9], [10] and [6], exploring 
the association between governance, organizational 
pressures and environmental efficiency, the role of senior 
management on firm performance, and the 
relationship  of SC in the GSCM performance. 
Additionally, [11] implemented resource-based theory 
into a framework and discovered that organizational 
efficiency can be increased if expenditure in internal 
relationship management expertise by organizations is 
matched by customer-supplier social capital. [12] 
introduced a theoretical foundation by incorporating 
stakeholder theory and established the impact of 
procurement expenses, supply chain conservation risk 
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costs, collaboration advantages and incentives emerging 
from distributor self-promotion ripple effects, 
sustainability-related conditions of distributors and 
financial performance of buyers. [13]  observed that 
contextual, social capital enables the flow of information 
from the purchaser-side to the distributor-side, 
consequently adding to cost minimization and innovation.  

The research provides the preceding significant 
additions to GSCM by empirically justifying the 
conceptual framework on the basis of relevant theoretical 
perspectives. First of all, the analysis evaluates the 
construct based on both institutional and the SC theories, 
which have not yet been recognized in the similar 
context. The use of SC in the field of GSCM, 
particularly is in its infancy [6]. Although several prior 
investigations focused on this theory were supplemented 
with other factors, they primarily represented that 
external stakeholders usually inflict pressure or 
motivation on businesses that embrace or execute the 
GSCM. Social capital theory had been described as a 
significant factor in researches on SCM, even though it 
had barely started to be examined in GSCM [6].  

These two theories combinedly offer additional 
information about the involvement of external 
determinants towards an individual organization, while 
the integration of two interpretations may offer a wider 
picture for research and implementation of green supply 
chain management. Adding both perspectives together in 
one context is a new concept in the 
GSCM theoretical framework. Furthermore, with respect 
to the ultimate dependent variable, notably corporate 
performance, we take into consideration operating 
performance instead of EP in terms of giving 
management an additional perspective that GSCM offers 
reliable and valuable outcomes alongside green 
performance. It will help to settle the current discussion 
on trade-offs between EP and OP, with inconsistent 
outcomes in earlier academic research works [14]. 

 
2. Literature Review  
2.1. GSCM 

GSCM is an extremely important subject for firms [1, 
2]. GSCM may be considered as a collection of 
organizational activities integrating environmental 
problems with supply chain management (SCM) to 
ensure conformity with the environment and to enhance 
the environmental competence of the overall supply chain 
[1, 6]. GSCM incorporates product development, material 
procurement and selection, production techniques as well 
as product depreciation. [2] utilized structural equation 
models for a group of 350 Singaporean manufacturing 
firms and observed that both integrated processes and 
GSCM had a positive impact on the environmental and 
financial performance of businesses. Two unique but 
distinct techniques are incorporated extensively in GSCM 

practices namely controlling and coordinating techniques 
[2]. In the monitoring technique, the purchasing firm 
collects and stores distributor data, determines the 
distributor evaluation criteria and analyses distributors 
and their goods sustainability performance. As a 
fundamental precept of GSCM 
supervision, purchasing companies want their 
manufacturers to confirm green production by ISO 
14001, an international standard for manufacturing [6]. 

This primarily emphasizes on the long-term objectives 
such as developing capacity and capabilities of 
manufacturing firms [2]. The collaborative strategy 
incorporates a variety of initiatives that include learning 
and education projects, information and networking 
workshops as well as technological and monetary support 
to develop and implement several key green management 
strategies and to achieve appropriate environment 
competitive advantage [15].  
 
2.2. Institutional Theory 

 [12] proposed that businesses understand the 
importance of social legitimacy as well as financial 
benefits. Therefore, the theoretical approach is most 
effective to understand the effect of social networks 
and is a far better systematic approach to understand 
corporate activities particularly in comparison to the 
logical approach that only illustrates the financial impact. 
While incorporating appropriate interested parties in 
institutional theory, [16] promoted the concept of 
separating dominant factors of institutional influence on 
policy-makers. Moreover, the business is run in a social 
setting and is therefore eventually faces both explicit and 
implicit additional stress from other organizations, like 
state agencies and statutory guidelines. The state 
institutions emphasize precisely that influential 
organizations can control a firm's activities [16]. 

Additionally, there is societal pressures due to highly 
qualified laws which suppose that researchers comply by 
strict guidelines closely associated with formal training 
events and the highly qualified social group [16]. The 
organization is supposed to acknowledge or contribute to 
laws, values and preferences of its potential stakeholders 
linked to social integrity [17]. In addition, consumer 
interest develops a primary sociological pressure [4]. 
This research discovered that distinctive variations are 
associated with GSCM performance and sustainability 
performance in product category, geographical region, 
and supplier's influence in the market. 

Finally, mimetic pressure stems when a firm 
duplicates another competitive firm in the business 
sector. Because businesses are set up in socioeconomic 
systems, businesses in these environments seem to 
replicate the activities of other representatives of the 
community [17]. Particularly, where the firm fails in 
consistency in developing its strategic and tactical 
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objective or in comprehending the technological 
advancements, there is a higher likelihood of mimicking 
other businesses [16]. 
 
2.3. Higher Management Assistance 

Executives, notably the "chief executive officer 
(CEO) and his immediate subordinates in charge of 
business policy," intervene as significant players in 
instituting heterogeneous management techniques 
that affect organizational success. Senior executives 
perform a critical role in protecting the financial and 
human capital considered necessary [18]. Higher 
management assistance in diverse industrial sectors has 
been observed, which include the relationships with 
customers, research and development in production, 
information technology and operational performance 
[19].  

 [20] also indicated that this understanding results in 
increased performance when senior managers 
show interest in occupational training and when it is 
exchanged through the organizational training schedule, 
infrastructure and cultural values. In the GSCM research 
area, senior management help is extensively regarded as a 
vital characteristic of GSCM, enabling the distribution of 
resources and capital expenditure into 
environmental activities [21]. 
 
2.4. SC Theory 

SC can be explained as a highly valued resource that 
arises from social exposure to assets by the use of social 
interactions. Implementing the principle of SC in 
literature has presented a better view to investigate the 
corporate performance obtained by making use of 
its social channels. [13] concluded that It is possible to 
divide social capital into three parameters: analytical, 
systemic and relational. 

The analytical aspect of SC refers to shared interests, 
vision and beliefs among participants in the social system, 
which provide common perceptions, mutual 
understandings and meaningful mechanisms [22]. [23] 
observed that both distributors and construction firms 
must share information constantly to manage and cultivate 
consistent insights on distributors ' environmental 
expertise. CSC outlines appropriate methods for 
purchasers and sellers to exchange and communicate the 
information of one another, facilitating the integration of 
mutual ideas and common understanding [13]. The 
coalition of objectives helps to reduce the likelihood of 
dispute and improve bilateral profits for both groups, as 
both groups observe collaborative ability of their 
partnerships [22].  

 
 

Furthermore, SSC identifies the method of cooperation 
between both parties, this is, the method that addresses the 
issue of whom to access and how to access  [13]. 
Collaborating frequently and in varying circumstances at 
multiple levels and operations enables quick and efficient 
sharing of information and resources, that provides as an 
opportunity and inspiration to strengthen the partnership 
between two groups [24]. The potential of cooperation is 
harnessed by carefully formulated organizational social 
gatherings, teamwork, mutual problem-solving seminars 
and cross-functional teams [11, 25]. These 
relationships promote Supply Chain participation and 
collaborative effort. SSC identifies the benefits of 
networking contacts, continuous interaction, information 
exchange and social engagement. [26]. 

Subsequently, the relational aspect has to do with the 
ethical dimension of interpersonal relations between 
participants, such as integrity, responsibility, loyalty and 
fellowship. Trust, for example, is indeed one of the most 
significant elements of RSC [13]. Trust arising from 
continuous interactions is expectation of deceitful 
behavior, facilitates open information sharing and 
enhances psychological aspirations of deceitful behavior, 
encourages open sharing of information and enhances 
transparency between both groups [27].  Trust originating 
from recurrent encounters limits the aspirations of 
deceitful behavior, facilitates active information sharing 
and enhances transparency of behavior between both 
groups [27].  

Respect and cooperation are also reinforced by 
continuous transaction processing and lead to long-term 
relationships. Additionally, RSC emphasizes on long-term 
strategic alliance-based relations to develop reliance, 
reverence, fellowship and cooperation 
through continued transaction processing. Therefore, this 
helps to reduce trading expenses by promoting mutually 
beneficial activities [9]. 

 
2.5. Conceptual Framework and 
Development of Hypothesis 

The conceptual framework is premised on the relevant 
theories. Figure 1 illustrates the framework. 

 

 
Figure 1. Conceptual framework. 
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2.6. Institutional Pressures and Senior 
Management Support (SMS) 

It can be significant to investigate if there is a positive 
correlation between organizational pressures and GSCM 
adoption, on the basis of active cooperation from senior 
management in the implementation of environmental 
strategies. Consequently, their encouragement can differ 
according to various types of administrative pressures. In 
this context, this article scientifically measures that how 
resilient the responses of senior management are to highly 
diverse organizational pressures are, 
which effectively handles this as a source of evaluating 
the consequences of senior management on GSCM 
application [18]. 

Whereas state laws highly validates unconventional 
environmental activities, executives actually find the 
law to be the most clear external factor influencing their 
firms' green policies [4]. Lawfully, firms are supposed to 
adopt the environmental standards of the state, or else 
they will suffer statutory punishments and sanctions or 
may even be excluded from the marketplace. [4] states 
that monopolistic pressure has a positive impact on the 
attitude of higher management. 

Meanwhile, consumers ' demands are attributed as a 
significant or motivating factor for the implementation of 
green practices [28]. As the broader extent of 
environmental awareness in societies rises, customers as 
well as external supply chain stakeholders should 
purchase environmentally sustainable goods. 
Furthermore, [29], concluded that the company can adopt 
the highest quality GSCM practices that can lead to the 
highest possible performance improvement through a 
mimetic strategy. Thus, the following hypotheses can be 
developed: 

Hypothesis 1(a). Coercive pressure positively impacts 
the senior management support. 

Hypothesis 1(b). Normative pressure positively impacts 
the senior management support. 

Hypothesis 1(c). Mimetic pressure positively impacts 
the senior management support. 

 
2.7. Senior Management Assistance and 
adoption GSCM practices 

The involvement of senior management in order to 
determine the acceleration and applicability of 
environmental activities is extremely emphasized. 
Whereas flexibility and motivation may be developed 
from any level in the business, corporate management 
determination performs the most significant part because 
it governs operations from allocation of resources to 
implementation that trigger improvements in 
environmental policies [12, 30]. Higher management 
approval enables the mechanism of projecting 
organizational resistance of GSCM into the company and 

implementing organizational activities [31]. Contrarily, a 
lack of concern from senior management may lead to 
greater reluctance from the organization in the 
incorporation of institutional pressure and the inability to 
incorporate green manufacturing strategies. Senior 
management commitment is one of the key motivating 
factors for businesses to introduce various types of 
environment strategies [32]. Thus, the following 
hypotheses can be developed: 

Hypothesis 2. Senior management assistance positively 
impacts the adoption of GSCM. 
 
2.8. GSCM practices and SC 

GSCM is fundamentally a collaborative system 
enabling common understanding of supply chain 
partners, as well as responsive performance assessments 
and an effective response mechanism. This leads to 
common environmental objectives and mutual perception 
for the two supply chain participants [6]. According to 
[33], concluded that better perception and open 
correspondence to fulfill environmental demands can 
minimize potential disputes between the partners, thereby 
strengthening the supply chain network engagement. 

The GSCM method focuses more on building 
prospective, long-term strategies than on enhancing 
existing performance or minimizing existing expenses 
[2]. More resources and shared performance such as 
learning and development, in response to technological 
support during the implementation of GSCM, will 
strengthen long-term relationships and trust for both 
buyers and sellers [11]. Consequently, mutual relations 
between buyers and sellers would promote the 
development of relational social capital (RSC). Improved 
relationships always lead to different organizational 
conventions, team work, combined seminars and cross-
functional teams [11]. 

In addition, [6] has demonstrated encouragement for 
the function of SC arbitration among GSCM and FP. [6] 
observed that GSCM had a significant effect on the 
development of RSC and SSC. In this study we therefore 
take into consideration cognitive social capital (CSC) and 
attempt to present a more detailed mechanism. Thus, the 
following hypotheses can be developed: 

Hypothesis 3(a). GSCM activities positively impacts the 
accumulation of CSC. 

Hypothesis 3(b). GSCM activities positively impacts the 
accumulation of SSC. 

Hypothesis 3(c). GSCM activities positively impacts the 
accumulation of RSC. 
 
2.9. SC on Environmental Performance (EP) 

Some academics exhibit increasing interest in 
investigating manufacturing companies ' participation in 
the improved performance of the buying companies [11]. 
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Whereas only a few researchers have revealed evidently 
that SC has a significant impact on EP.  [34] He has 
demonstrated that cooperation between suppliers has a 
significant impact on EP, in particular on green product 
development and logistical support. 

In essence, the CSC acquired by green supply chain 
management will increase EP. SSC supported by regular 
correspondence, exchange of information and combined 
operations will contribute to knowledge sharing, that can 
help to examine and discover alternatives for obtaining 
environmental capabilities and performance  [32]. Long-
term, trust-based partnerships, involving relational social 
capital, will enhance cooperation between the two 
partners and offer opportunities for developing 
environmental competencies [8]. Generally, potent 
relationship-based cooperation, information exchange, 
better correspondence and trust will provide alternative 
approaches to diverse environmental problems [11]. This 
therefore provides significant environmental quality 
advancements. 

Thus, we speculated that: 
Hypothesis 4(a). CSC positively impacts EP of GSCM. 
 
Hypothesis 4(b). SSC positively impacts EP of GSCM. 
Hypothesis 4(c). RSC positively impacts EP of GSCM. 

 
2.10. SC on Operational Performance (OP) 

In context of OP, various research works have 
supported the hypothesis that SC plays as an influential 
role in OP [11, 25]. CSC enables buyers and sellers to 
express their perspective, integrate their thought 
processes and pursue the convergence of resources [13]. 
This coalition of objectives directed at a synergetic 
impact helps reduce the likelihood of disputes and help 
to increase the bilateral profits for both partners, 
increasing readiness both partners  to mutually strengthen 
FP and OP [22, 25]. 

SSC, that functions as a network for correspondence 
and knowledge exchanging, provides help in goal setting, 
planning and issue solving that can enhance buyer and 
seller performance [35]. Relationships, like technological 
exchanges, are variables which can impact the efficiency 
of the supply chain. A numerous investigations have 
demonstrated that relational social capital has profound 
impacts on improving quality, reducing cost, versatility 
and manufacturing performance [35]. [27] He illustrates 
that relational social capital minimizes deceitful attitudes 
and expenses of auditing, that is the primary reason 
for improving operations. 

Generally, social capital, generated by regular 
communication, prompt exchange of information, mutual 
conflict resolution and strong partnerships, offers 
incentives for increased organizational performance [11]. 
Thus, the following hypotheses can be developed: 

Hypothesis 5(a). CSC positively impacts the OP of 
green supply chain management. 

Hypothesis 5(b). SSC positively impacts the OP of 
green supply chain management. 

Hypothesis 5(c). RSC positively impacts the OP of 
green supply chain management. 
 
3. Research Model 
3.1. Questionnaire Design 

To carry out our research, we formulated a series of 
questions consisting the five core instruments: 
Organizational pressures, senior management assistance, 
GSCM, social capital and performance constructs are 
from  [9],  [10], and [36].  
 
3.2. Sampling and Data Collection 

Our specified businesses were manafacturing 
companies in Indonesia. Information was obtained 
through the use of an email by sending 1650 
questionnaire. Finally, 266 correct submissions were 
remaining after filtering the responses. Moreover, 150 
questioners are necessary to carry out the hypotheses 
evaluation of empirical study [36]. Table 1 reveals the 
participant companies’ statistical data of responses. 

 
Table 1. Profiles of the respondents. 

Characteristics 
No. of employees  % 
<260 69% 
260–1100 11% 
>1100 20% 
Company type  
Big Firm 25% 
Medium-Size-Firm 36% 
Small Firm 39% 
 
3.3. Non-Response Bias 

To evaluate non-response bias, we tried to compare the 
earlier and delayed responses from the questionnaires that 
were recovered [37]. As per the dates when answers were 
obtained, we identified the final dataset and performed a 
comparison the initial 30% responses against the last 
30%. We performed t-test and focused on random 
selection of sixteen variables and the findings show no 
statistical and substantial variations between two classes 
at confidence intervals of 90 percent, illustrating that 
non-response bias was not present. 
 
4. Data Analysis 
4.1. Evaluation of Data Normality  

Before measuring the accuracy and relevance of the 
measurement tools, the normality assumption must be 
verified to fulfill the requirements of maximum 
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probability estimation approach for SEM. The 
highest value of the skewness is 0.612 and the 
highest value of the kurtosis is 3.543, that is completely 
inside the limitations to verify the normality supposition 
(skewness < 2, kurtosis < 7) [38]. Multivariate skewness 
and kurtosis were evaluated by employing the 
methodology of  [39] And stated that the multivariate 
kurtosis indices is 531.469, that is higher than the 
normal value of 2.58 at P=0.01, concluding that data not 
normal. nevertheless, some samples fulfill multivariate 
standards. We implemented the principle that, when the 
principle of univariate normality is achieved, it is 
adequate to conclude that the presumption of multivariate 
normality is achieved. 
 
4.2. Model Validity 

The model fit index r2 = 2135.06 based on SRMR = 
0.0709, CFI = 0.928, TLI = 0.919 and RMSEA = 0.075, 
that are within the range. Moreover, we determined to 
strengthen the model fit by rejecting inappropriate items 
proposed by the Modification Indices. Consequently, the 
model fit improved to r2 = 1140.679 based on SRMR = 
0.0459, CFI = 0.968, TLI = 0.959, IFI = 0.968, and 
RMSEA = 0.063. [36]. All standardized regression values 
are higher than 0.5, that demonstrates the convergence 
validity. Almost every composite reliability variable is 
higher than 0.7, demonstrating convergence validity. To 
test the discriminating validity, we examined the AVE 
and found values in normal range [40]. Table 3 
summarizes our measurement model, whereas Table 4 
demonstrates the AVE. 
 
Table 2. Constructs factor loadings and reliability 
indicators, composite reliability (CR) and average 
variance extracted (AVE). 

Scale Items 

Standardi
zed Factor 
Loadings 

Composit
e 
Reliability AVE 

Normative 
Pressure 
(NP) 

NP3 0.864 0.853 0.475 
NP2 0.893   
NP1 0.891   

Mimetic 
Pressure 
(MP) 

MP2 0.930 0.888 0.696 
MP1 0.924   
MP3 0.892   

Structural 
Social 
Capital 
(SS) 

SS4 0.915 0.929 0.719 
SS3 0.915   
SS2 0.873   
SS1 0.918   

Operationa
l 
Performanc
e (OP) 

OP5 0.867 0.928 0.665 
OP4 0.882   
OP3 0.936   
OP2 0.928   
OP1 0.914   

Coercive 
Pressure 
(CP) 

CP3 0.834 0.833 0.605 
CP2 0.885   
CP1 0.902   

Top 
Manageme
nt 
Support 
(TMS) 

TMS6 0.913 0.928 0.716 
TMS5 0.929   
TMS4 0.947   

TMS2 0.902   

Green 
Supply 
Chain 
Manageme
nt (GSCM) 

GSCM1 0.887 0.940 0.697 
GSCM2 0.950   
GSCM3 0.913   
GSCM4 0.929   
GSCM5 0.897   

Cognitive 
Social 
Capital 
(CS) 

CS4 0.926 0.898 0.717 
CS3 0.899   

CS1 0.854   
Relational 
Social 
Capital 
(RS) 

RS4 0.863 0.911 0.677 
RS3 0.889   
RS2 0.837   
RS1 0.920   

Environme
ntal 
Performanc
e (EP) 

EP5 0.902 0.872 0.670 
EP3 0.893   

EP1 0.854   
 

Table 3. Discriminant validity. 

Constructs      1      2      3       4      5 
    
6 

     
7 

     
8     9 

  
10 

Normative 
Pressure (1) 0.476          
Mimetic Pressure 
(2) 0.515 0.697         
Structural Social 
Capital (3) 0.286 0.226 

0.71
9        

Operational 
Performance (4) 0.030 0.068 

0.23
9 

0.66
6       

Coercive Pressure 
(5) 0.553 0.394 

0.19
2 

0.02
9 0.605      

Top Management 
support (6) 0.274 0.274 

0.27
4 

0.19
2 0.137 

0.
71
7     

GSCM (7) 0.313 0.313 
0.43

3 
0.23

2 0.179 

0.
52
2 

0.
69
8    

Cognitive Social 
Capital (8) 0.263 0.261 

0.64
8 

0.28
5 0.134 

0.
46
4 

0.
44
2 

0.7
17   

Relational Social 
Capital (9) 0.214 0.175 

0.69
7 

0.31
4 0.103 

0.
37
5 

0.
33
6 

0.5
84 

0.6
78  

Environmental 
Performance (10) 0.424 0.300 

0.45
0 

0.20
9 0.202 

0.
42
0 

0.
47
0 

0.4
86 

0.5
18 

   
 
0.67
0 

Note: the square roots of AVEs are on the diagonal and 
correlation coefficients on the off diagonal. 
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4.3. Hypotheses Test 
To examine the structural equation model, we utilized the 
highest possible statistical measures to evaluate the 
correlations in our theoretical framework. Here 
we investigated the methodology that allows significant 
relationships between GSCM practices and EP as well as 
organizational success to evaluate whether SC facilitates 
GSCM and the two firm performance models. However, 
though this is not component of the theory and 
methodology, we have however aimed to investigate the 
correlation between EP and FP, as prior scientific analyses 
have provided contradictory outcomes that exacerbate 
current discourse [41]. The model fit index of our SEM is 
x2= 1270.847 with df=625, CFI= 0.956, TLI = 0.949, IFI= 
0.957 and RMSEA =0.068 that are higher than the 
standard values. The SRMR value is 0.989 that is 
acceptable. 
 

Table 4. Regression Results 
Hypotheses   Beta Coefficients  Results 
H1 a -0.105 Not supported  
H1 b 0.399*** Supported  
H1 c 0.329*** Supported  
H2  0.689*** Supported 
H3 a 0.691*** Supported 
H3 b 0.665*** Supported 
H3 c 0.557*** Supported 
H4 a 0.179* Supported 
H4 b -0.05 Not supported  
H4 c 0.438*** Supported 
H5 a 0.219* Supported 
H5 b -0.140 Not supported  
H5 c 0.479*** Supported 
***, 1% significance level, *, 5% significance level,  
 
Table 4 presents that 2 of the 3 organizational pressure 

which include customer and competitor show a positively 
significant association with higher management assistance 
for GSCM, path coefficient=0.399 and 0.329 
found statistically positive (p<1%). Moreover, there was 
no association between government pressure and 
assistance from senior management. The association 
between higher management assistance and GSCM was 
significantly related with the coefficient=0.689 that was 
determined to be positive (p < 1%). The finding further 
demonstrates that GSCM contributes towards that directs 
to all three types of SC (CSC, SSC and RSC) among the 
consumer and vendor association, related with 
path coefficients = 0.691, 0.665 and 0.557, all of them are 
statistically positive (p < 0.01). The direct coefficients 
among GSCM and 2 performance models demonstrated 
positive coefficients of 0.367 and 0.238 (p < 0.01, p < 
0.05). CSC and RSC demonstrated strong and positive 
association to EP, with coefficients of 0.179 and 0.438, 

that were positively significant (p<0.1, p<0.01). 
SSC demonstrates no positive association with EP. 
Likewise, CSC and RSC again demonstrated positive 
association with OP, with coefficients of 0.219 and 0.479, 
that were statistically positive (p<0.1, p< 0.01). Therefore, 
SSC does not have a positive association with OP. In 
addition, the findings revealed no association between EP 
and OP in this research. 
 
5. Discussion and conclusions 
The statistics strongly endorse hypothesis 1 (b & c), 
whereas hypothesis 1(a) has not been embraced.. [42] 
identifies the association between statutory, customer, 
competitor and supplier influences and the practices 
associated to the environment. He discovered that only 
customer-related pressure had a favorable and substantial 
effect on green procurement. Similarly, we can conclude 
that Indonesian manufacturers effectively appear to 
characterize environmental laws as being commonly 
flexible and the extent of implementation of the laws 
is comparatively weak. The outcome strongly supports 
hypothesis 2, indicating that senior management performs 
a significant role in the implementation of GSCM, 
endorsing past evidence by [4]. Findings further 
authenticate that GSCM accumulates all three types of SC 
(CSC, SSC and RSC) between the buyer and seller 
correlation, providing significant support for Hypothesis 3 
(a, b & c). This confirms that GSCM strengthens joint 
coordination, collaborative effort and participation, 
thereby developing SC throughout the supply chain [8, 11, 
13, 25]. Hypothesis 4 (a & c) and were therefore endorsed 
whereas Hypotheses 4b was not found significant. We 
might deduce that CSC and RSC perform conflict 
resolution tasks between GSCM and EP. It reveals that SC 
improves EP which include mutual leadership concepts 
and vision, shared respect and trust [6, 11].  Hypothesis 5 
(a and c) were therefore accepted, and Hypothesis 5 
(c) were not accepted. The ideologies and vision of mutual 
corporate leadership, shared interests, respect and strategic 
alliance-oriented relations strive not only to strengthen EP 
and OP. Generally, It indicates the prior conclusions that 
relational social capital performs a vital part in favorably 
impacting operating performance [6, 25]. There are many 
shortcomings in this research, as we used three unique 
variables for organizational pressure and SC, some 
sections have been abandoned to be discussed further. The 
dataset of this research is restricted to about 250 
Indonesian manufacturing sector as well as further 
scholarly articles, either scientific researches or case 
studies, are required for the outcomes to be tested in other 
countries and with more data in other sectors as well. 
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